HEALTHY EATING
ACTIVE LIVING

LAKE OSWEGO

January is Healthy Eating,
Active... ...Month!

Celebrate your commitment to
health and wellhess!
Eat at a participating HEAL Restaurant

www.LivingWellinLO.org ¥ #LivingWellinLO



PARKS & RECREATION DEPARTMENT

Date

Restaurant Name
Address
City, ST Zip

BACKGROUND

The City of Lake Oswego would like to invite you to partner with us as we expand our Living Well in LO
initiative in its third year to our community. As you may recall in 2015, we launched Living Well in LO
powered by Parks & Recreation with our Passport to Fun program that focused on acquainting and
engaging the public to understand and actively pursue 6 dimensions of wellness (Physical, Emotional,
Spiritual, Social, Environmental and Intellectual.) This year, we expanded the program to include events
that support the dimensions of wellness sponsored by all City departments.

Every year, we invite the community to engage with us in focusing on healthy eating habits. The City has
resolved to join HEAL Cities, a Healthy Eating Active Living Cities campaign which is a joint project of the
Oregon Public Health Institute and the League of Oregon Cities and funded by Kaiser Permanente. The
City is joining the campaign at the FabuLOus Level which means we have already implemented some
HEAL Cities policies and resolve to implement at least two more. The two we are newly implementing
are water as the preferred beverage at all city meetings and recognizing local food retailers that
promote healthy eating. The City Council will declare January of each year as Healthy Eating Month in
the City of Lake Oswego.

WHAT ARE ASKING OF OUR PARTICIPATING PARTNERS?

To become a partner with us, we ask that you commit to do one or more of the following actions listed
below AND to offer 1-2 healthy specials during the month of January each year.

e Restaurants that disclose the calorie amount and grams of fat for each menu item listed on a menu
or menu board in a clear and conspicuous manner; or

e Restaurants that offer smaller portions of high calorie and high fat dishes; or

e Restaurants that establish pricing structures that encourage consumption of lower-calorie, lower-
fat, and less processed foods;

HOW ARE PARTICIPATING PARTNERS PUBLICLY RECOGNIZED?
Participating partners are provided with a window cling which identifies them as a HEAL Cities partner.

Participating partners will have their names published in the Winter Spring edition of the Parks &
Recreation Activities Guide that is distributed to 21,700 households, PO Boxes and business addresses in
the city in mid-December.

For each January thereafter, participating partners will have their names published in a Lake Oswego
Review ad. Won’t you join us?
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COUNCIL REPORT

TO: Kent Studebaker, Mayor
Members of the City Council

FROM: Ivan Anderholm, Parks & Recreation Director
Jan Wirtz, Recreation Superintendent

SUBJECT: HEAL CITIES — Resolution 16-25

DATE: July 5, 2016

ACTION

The City Council is asked to resolve that the City of Lake Oswego is setting forth the City’s
commitment to put healthy options within reach of all residents as A Healthy Eating Active Living
(H.E.A.L.) City, defined by current policies, declaring two additional policies for implementation
and ranking at the highest level of 4, FabulLOus.

INTRODUCTION/BACKGROUND

HEAL stands for Healthy Eating Active Living, it is a health & wellness campaign coordinated
through a joint project of Oregon Public Health Institute and the League of Oregon Cities and
funded by Kaiser Permanente. The HEAL Cities Campaign helps civic leaders create healthy
communities. The Campaign has a policy focus, because policies establish the rules and shape
the environment in which employees, residents and businesses make decisions about nutrition
and physical activity. Opinion surveys show that people want to eat better, move more, and
feel energized to do the things they love. Cities that provide healthy, fit environments rate
higher on livability, and are more attractive to families and businesses. The Campaign provides
cities with information about policy options in four areas:

Land Use & Transportation, Access to Healthy Food Options, Shared Use, and

Workplace Wellness & Nutrition Standards.

A City in Oregon that resolves to join the campaign (through resolution, proclamation, or letter)
and works with the campaign to implement HEAL policies in the community and in the
workplace.

There are also four levels of involvement, eager, active, fit or fabulous. (See attachment A, Is
Your City a HEAL City?)
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Lake Oswego has implemented HEAL policies (See attachment B, HEALS CITIES POLICY MENU
AND HEAL POLICY MATRIX-LO) through pedestrian and bicycle safety plans in new capital
improvement projects.
Lake Oswego recognizes and provides healthy food retail through City-supported Farmers’
Market, Community Gardens, Community Supported Agriculture, shared use agreements with
school districts and private companies for recreational uses and LO promotes mixed use
development and street connectivity for active living.
A LO Fabulous City resolves to implement two new policies along with the current policies,
LO will recognize retailers that promote healthy eating through this Council Resolution:

1. Acknowledging that every January is Healthy Eating Month, participating retailers are

honored in winter spring Parks & Recreation activities guide.
2. Adoption of a healthy policy and practice that makes water the preferred beverage at

meetings.

DISCUSSION

Why does LO want to be a Fabulous City?

- The HEAL Cities adoption creates more livable community and creates a culture of wellness.

- HEAL Cities campaign supports healthier eating and increased physical activity levels for all
residents.

- An adoption of the resolution creates opportunity for recognition of Lake Oswego at the
League of Oregon Cities Annual Conference and recognition in the League’s Local Focus
magazine.

- This adoption enables and expands the rollout of year three of Living Well in LO health and
wellness initiative goal of entire community involvement.

- The HEAL Cities campaign assists Parks & Recreation Dept. with CAPRA efforts (Commission
for Accreditation of Park and Recreation Agencies, a nationally recognized National
Recreation and Parks Association, NRPA certification process to assure the public that an
agency meets national standards of best practices.)

RECOMMENDATION

Adopt Resolution 16-25 and join the Heal Cities Campaign, declare that January is Healthy
Eating Month and establish that water is the preferred beverage of all meetings to implement
policies as a Level 4-FabulLOus HEAL City.

ATTACHMENTS
Attachment A- IS YOUR CITY A HEAL CITY?
The attached document explains designations and benefits for options related to healthy

eating, active living and workplace wellness.
Attachment B- HEALS CITIES POLICY MENU AND HEAL POLICY MATRIX-LO
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This document defines the menu of policies, plans and practices related to HEAL Cities campaign
goal of improving the livability and community health. The matrix pages demonstrate the current
policies and implementation strategy for the City of Lake Oswego to meet the goal of the campaign.
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Is Your City a HEAL City?

HEALTHY EATING
ACTIVE LIVING

CITIES

CAMPAIGN

Oregon can be proud: many Oregon cities already offer some options for healthy eating,
active living, &/or workplace wellness.

To encourage EVERY city to take the NEXT step towards healthy, fit, connected
communities by adopting a new HEAL policy, the Campaign will use the following four
designations:

EAGER CITIES join the Campaign by providing the Campaign
with a resolution, proclamation, or letter expressing the intent
to work with the Campaign to explore HEAL policies. The
Campaign has a wealth of resources to share, including
consultations with subject matter experts and a library of
model policies.

ACTIVE CITIES are cities that already had at least one HEAL
policy on their books before joining the Campaign. Active
Cities join the Campaign by submitting these policies together
ACTIVE with a resolution, proclamation, or letter expressing the intent
to work with the Campaign to explore additional HEAL
policies.

FIT CITIES join the Campaign by adopting and implementing at
F IT least one new HEAL policy and submitting the policy with an
implementation plan.

FABULOUS CITIES are FIT CITIES that adopt and implement

FAB U LO U S at least two additional new HEAL policies.

The HEAL Cities Campaign is a joint project of the  \\\yw.HE ALCitiesNW.org PHONE: 503-227-5502

Oregon Public Health Institute, and the League Of info@HEALCitiesNW.org FAX: 503-416-3696
Oregon Cities, and is funded by Kaiser Permanente.




Your city will receive these benefits from the Campaign:

HEAL Cities
Campaign
logo for city
website

Framed
Campaign
certificate

Recognition on
the HEAL
Cities
Campaign
website

Tailored press
release for
local press
outlets

Recognition at
the League
Annual
Conference

Paid ad in
Local Focus
magazine.

Eager

v

v

v

Active

v

Fit

Fabulous

Submit your policies at: http://www.healcitiesnw.org/heal-cities/eager-active-fit-cities/submit-a-policy.

Need policy ideas! Want a model Resolution?
See our policy toolkit at http://www.healcitiesnw.org/resources/toolkit.

315 SW FIFTH AVENUE, SUITE 202
PORTLAND, OR 97204

PHONE: 503-227-5502

FAX: 503-416-3696

www.healcitiescampaign.org
info@healcitiescampaign.org
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HEALTHY EATING
ACTIVE LIVING

CITIES

CAMPAIGN

HEAL CITIES POLICY MENU

The Oregon Public Health Institute and the League of Oregon Cities have teamed
up to bring the HEAL Cities Campaign to Oregon, with the financial support of
Kaiser Permanente.

The HEAL Cities Campaign helps civic leaders create healthy communities. The
Campaign has a policy focus, because policies establish the rules and shape the
environment in which employees, residents and businesses make decisions about
nutrition and physical activity. Opinion surveys show that people want to eat
better, move more, and feel energized to do the things they love. It is much
more difficult for people to make healthy choices in an unhealthy
environment.

Cities that provide healthy, fit environments rate higher on livability,
and are more attractive to families and businesses.

The Campaign provides cities with information about policy options in four areas:
Land Use & Transportation, Access to Healthy Food Options, Shared Use, and
Workplace Wellness & Nutrition Standards. This Policy Menu is designed to help
answer these questions:

I. What policies might expand options for healthy eating and active living in my
city?
2. What policies might improve workplace wellness for my city’s employees?

The Campaign will work with participating cities to tailor policies for their
communities. If you are interested in learning more about any aspect of the
HEAL Cities Campaign, or if you would like technical assistance from the HEAL
Cities Campaign to adapt a policy for your city, please see our website,
www.HEALCitiesNW.org, or contact Beth Kaye, HEAL Cities Campaign
Manager, at bethkaye@orphi.org or 503 227-5502x 230.
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HEAL CITIES POLICY MENU

LAND USE AND TRANSPORTATION

Comprehensive Plan, Land Use Plan, and Transportation Plan Updates

I. Include general health goals; promote physical activity and access to healthy food options

Promote mixed-use, transit-oriented, and/or compact development

Promote street connectivity

Promote “complete streets”

Promote pedestrian and bicycle safety in all transportation planning

Improve access for all residents to existing recreational and natural areas

Provide transit access to grocery stores

O Ny AW

Collaborate with public health agencies and organizations to support programs and activities related to
nutrition, including classes in gardening, meal planning, and cooking

9. Increase the number of parks, open spaces, and recreational trails

Establish Guidelines and/or Zoning Controls

10. Adopt incentives for compact, mixed use and/or transit-oriented development

I'l. Establish pedestrian and bike friendly street design standards

12. Allow new and/or support existing farmers markets

I3. Allow new and/or support existing community gardens

14. Create a healthy food zone around schools and parks by allowing or supporting the location or
wholesome food retail and community gardens in those areas

15. Allow or support the location of wholesome food retail In neighborhoods that have a concentration of
retailers of sugar-loaded beverages, high fat, high salt, and heavily processed foods

16. Allow Community Supported Agriculture distribution points on public property

Bicycle and Pedestrian Plans

I7. Establish dedicated pathways for pedestrians and cyclists

18. Address pedestrian and bicycle safety at crossings, along traffic corridors, on routes between residential
areas and schools, and in other transportation projects

Healthy Infrastructure Investments

19. Increase accessibility of recreational facilities and other key destinations to pedestrians, cyclists,
and transit riders

20. Create Safe Routes to Schools from residential neighborhoods to local elementary, middle, and high
schools

21. Prioritize capital improvement projects that fund sidewalks, crosswalks and bike lanes in neighborhoods
with high obesity rates

ACCESS TO HEALTHY FOOD OPTIONS

Improving Access to Healthy Food Options

22. Attract retailers that offer fresh fruits and vegetables and wholesome staple items at reasonable prices

23. Provide economic incentives for healthy food retail projects

315 SW FIFTH AVENUE, SUITE 202 PHONE: 503-227-5502 www.healcitiesnw.org
PORTLAND, OR 97204 FAX: 503-416-3696 info@healcitiesnw.org




24.

Support availability of fresh fruits and vegetables and wholesome staple items at reasonable prices in
areas identified as ‘food swamps’ or food mirages’

25.

Support community gardens

26.

Support year-round farmers markets

27.

Support Community Supported Agriculture

28.

Encourage low-income residents to purchase fresh produce by offering economic incentives (e.g., at
your local farmers market, offer $5 worth of produce for each $| of SNAP benefits)

Recognize Retailers that Promote Healthy Eating

29.

Recognize restaurants that disclose the calorie amount and grams of fat for each menu item listed
on a menu or menu board in a clear and conspicuous manner

30.

Recognize restaurants that remove foods containing artificial trans-fat from their menu

31

Recognize restaurants that offer smaller portions of popular high-calorie and high-fat dishes

32.

Recognize restaurants that establish pricing structures that encourage consumption of lower-
calorie, lower-fat, and less processed foods

33.

Recognize restaurants and markets that feature healthy check-out lanes for orders that include only
lower-calorie, lower-fat, and less processed or unprocessed foods

SHARED USE AGREEMENTS

34.

Negotiate agreements with school districts or other entities to open use of existing recreational
facilities (e.g., pools, tennis courts, fields) to general public during off-hours

35.

Partner with school districts or other public entities to share the cost and responsibilities of building
and maintaining new park and recreation facilities

36.

Partner with school districts, religious institutions, or other entities to share the cost and
responsibilities of institutional kitchens for public cooking demonstrations, cooking lessons, and/or
congregate meal preparation and distribution

37.

Partner with school districts, religious institutions, or other entities to share the cost and
responsibilities of food distribution centers

WORKPLACE WELLNESS & NUTRITION STANDARDS

Workplace Wellness

38.

Require a self-assessment of wellness practices in each municipal workplace

39.

Require the city to create a tailored plan to address its needs

40.

Schedule activity breaks during the work day

41.

Encourage use of stairways

42.

Improve breastfeeding accommodations for employees

Healthy Meeting Policies

43.

Require that all meetings with food offer a healthy option (e.g., fruit, nuts)

44,

Make water the preferred beverage at meetings

45.

Encourage walking meetings

46.

Establish physical activity breaks for meetings that last more than one hour

Nutrition Standards

47.

Set nutrition standards for vending machines located in city owned or leased locations

315 SW FIFTH AVENUE, SUITE 202 PHONE: 503-227-5502 www.healcitiesnw.org
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48. Set nutrition standards for food offered for sale or served at city events, city sponsored meetings, city
facilities, city concessions, and city programs

Access to Healthy Food Options in the Workplace

49. Offer Community Supported Agriculture (CSA) programs to city employees

IMPLEMENTATION

50. Prioritize funding for projects and programs that create or expand HEAL options in areas identified
as having the fewest options, and/or where obesity rates are highest

51. Create incentives for development project proposals that create or expand HEAL options in areas
identified as having the fewest options, and/or where obesity rates are highest
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HEAL CITIES POLICY MENU (Each number is a policy)

4 Location of 2016 CC Goal
D USE D
LAND USE AND TRANSPORTATION 2013 CP, 2014 TSP or ParksPlan 2025

Comprehensive Plan, Land Use Plan, and Transportation Plan Updates
1. Include general health goals; promote physical activity and access to healthy

food options
2. . o 4 2013 CP Vol Il Transportation Choices Goal

Promote mixed-use, transit-oriented, and/or compact development Policies B2, B3 pg 117
3. 4 2013 CP Vol | Economic Development

. A8 a.v., b.v,, c.iv. and d.iii. pg 107
P
romote street connectivity 2013 CP Vol Il Connectivity Goal Policy E4 pg 118
And See Note 1
4, Promote “complete streets”
5. 4 2014 TSP Goal A Safety pg 14
. . . . . 2013 CP Vol Il Safety pg 15
Promote pedestrian and bicycle safety in all transportation planning 2013 CP Vol Il Goal A Policies AL A2, A6 pg
115
: 4 2013 CP Vol IR [ | 1 Poli

6 Improve access for all residents to existing recreational and natural areas 58 3 CP Vol I Recreation Goa olicy 3 pg
7. Provide transit access to grocery stores
8. Collaborate with public health agencies and organizations to support programs

and activities related to nutrition, including classes in gardening, meal planning,

and cooking
9. . . 4 2013 CP Vol | Recreation Goal 1 pg 50

I h f park [ trail

ncrease the number of parks, open spaces, and recreational trails Parks Plan 2025 Goal 1.2 pg 5-3
Establish Guidelines and/or Zoning Controls
10. Adopt incentives for compact, mixed use and/or transit-oriented development
11. Establish pedestrian and bike friendly street design standards 4 2016 CC Goal 1
12. Allow new and/or support existing farmers markets 4 2013 CP Goal Access to Local Food Vol Il

PP & Policy 1 pg 151-152

13. 4 ParksPlan 2025 Goal 3.6 pg 5-32

Allow new and/or support existing community gardens

2013 CP Goal Access to Local Food Vol Il
Policy 1 pg 151-152




14. Create a healthy food zone around schools and parks by allowing or supporting
the location or wholesome food retail and community gardens in those areas
15. Allow or support the location of wholesome food retail In neighborhoods that
have a concentration of retailers of sugar-loaded beverages, high fat, high salt,
and heavily processed foods
16. 2013 CP Goal Access to Local Food Vol I

Allow Community Supported Agriculture distribution points on public property

Policy 1 pg 151-152

Bicycle and Pedestrian Plans

17.

Establish dedicated pathways for pedestrians and cyclists

2013 CP, Vol. I, Item G. Economic Vitality, pg
109

18.

Address pedestrian and bicycle safety at crossings, along traffic corridors, on
routes between residential areas and schools, and in other transportation
projects

Healthy Infrastructure Investments

19. Increase accessibility of recreational facilities and other key destinations
to pedestrians, cyclists, and transit riders

20. Create Safe Routes to Schools from residential neighborhoods to local
elementary, middle, and high schools

21. Prioritize capital improvement projects that fund sidewalks, crosswalks and bike

lanes in neighborhoods with high obesity rates

ACCESS TO HEALTHY FOOD OPTIONS

Improving Access to Healthy Food Options 2013 CP Vol ll, Access to Local Food, pg 151
22. Attract retailers that offer fresh fruits and vegetables and wholesome staple Whole Foods 360 store moving into old
items at reasonable prices Albertson’s store downtown LO.
23. Provide economic incentives for healthy food retail projects
24, Support availability of fresh fruits and vegetables and wholesome staple items
at reasonable prices in areas identified as ‘food swamps’ or ‘food mirages’
25. Support community gardens 2013 CP Vol Il, Access to Local Food, pg 151
ParksPlan 2025 Goal 3.6 pg 5-32
26. 2013 CP Vol Il, Access to Local Food, pg 151 —
Support year-round farmers markets
22 weeks a year
27. Support Community Supported Agriculture 2013 CP Vol Il, Access to Local Food, pg 151




28.

Encourage low-income residents to purchase fresh produce by offering
economic incentives (e.g., at your local farmers market, offer $5 worth of
produce for each $1 of SNAP benefits)

2015 $10 match program (for every S spent,
we matched $ up to 10S)

Waiting on grant for 2016 to determine
amount.

Recognize Retailers that Promote Healthy Eating

29.

Recognize restaurants that disclose the calorie amount and grams of fat for
each menu item listed on a menu or menu board in a clear and conspicuous
manner

new

Council Resolution

30.

Recognize restaurants that remove foods containing artificial trans-fat from
their menu

31

Recognize restaurants that offer smaller portions of popular high-calorie and
high-fat dishes

new

Council Resolution

32.

Recognize restaurants that establish pricing structures that encourage
consumption of lower-calorie, lower-fat, and less processed foods

new

Council Resolution

33.

Recognize restaurants and markets that feature healthy check-out lanes for
orders that include only lower-calorie, lower-fat, and less processed or
unprocessed foods

SHARED USE AGREEMENTS

34.

Negotiate agreements with school districts or other entities to open use of
existing recreational facilities (e.g., pools, tennis courts, fields) to general public
during off-hours

IGA, outdoor tennis courts, fields, Palisades
Elementary, Hazelia Parking

35.

Partner with school districts or other public entities to share the cost and
responsibilities of building and maintaining new park and recreation facilities

PAL, LO! field

36.

Partner with school districts, religious institutions, or other entities to share the
cost and responsibilities of institutional kitchens for public cooking
demonstrations, cooking lessons, and/or congregate meal preparation and
distribution

Volunteers at ACC for serving congregate
meals and drivers for LO Meals on Wheels
food distribution

37.

Partner with school districts, religious institutions, or other entities to share the
cost and responsibilities of food distribution centers

WORKPLACE WELLNESS & NUTRITION STANDARDS

Workplace Wellness

Living Well by Bonnie

38. Require a self-assessment of wellness practices in each municipal workplace
39. Require the city to create a tailored plan to address its needs

40. Schedule activity breaks during the work day

41. Encourage use of stairways




42.

Improve breastfeeding accommodations for employees

Healthy Meeting Policies

43, Require that all meetings with food offer a healthy option (e.g., fruit, nuts)
44. Make water the preferred beverage at meetings n:w Council Resolution
45. Encourage walking meetings
46. Establish physical activity breaks for meetings that last more than one hour
Nutrition Standards
47. Set nutrition standards for vending machines located in city owned or leased
locations
48. Set nutrition standards for food offered for sale or served at city events, city
sponsored meetings, city facilities, city concessions, and city programs
Access to Healthy Food Options in the Workplace
49. Offer Community Supported Agriculture (CSA) programs to city employees 4 Employees pay resident rates
IMPLEMENTATION
50. Prioritize funding for projects and programs that create or expand HEAL options in
areas identified as having the fewest options, and/or where obesity rates are highest
51. Create incentives for development project proposals that create or expand HEAL

options in areas identified as having the fewest options, and/or where obesity rates are
highest

Note 1: Lake Oswego focuses on connectivity to the following community elements....Employment Centers, Commercial Corners, Town
Centers, and Neighborhood Villages. The intent of the 2013 CP Goal B Transportation Choices, Goal D Accessibility, Goal E Connectivity and
Goal F Livability is to provide connections to and between these elements through both pedestrian and bicycle facilities.

Goal E Connectivity implements Statewide Planning Goal 12. “To provide and encourage a safe, convenient and economic transportation system.”

Note 2: The Recreation section of the 2013 CP is linked to Statewide Planning Goal 8. “To satisfy the recreational needs of the citizens of the state
and visitors and, where appropriate, to provide for the siting of necessary recreational facilities including destination resorts.”




